
 
Agenda 

GI Green Plan Meeting 
29 May 2009 

 
 
 

1. The name of our organization (page 3 – see References Section page 19 
for choices)  

2. Determine an appropriate term other than “brand” identity (page 9)  
3. Learn the optimum number of students, to be determined by GI Schools 

(Success / Failure Benchmarks #1 & #2, page 11)  
4. The balance of the size of the management team and size of the board 

(see pages 13 and 14)  
5. Other edits / changes / additions 
6. Recommend acceptance to the Marketing Committee, 1 June 2009 

 


